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Institutional Area, August Kranti Marg,
New Deihi 110049 (india)

Tel: +91.11 4604 6300
Email: jyoti.sepc@gmail.com
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H.E. Archil Dzuliashvili
Ambassador :
Embassy of Georgia
169 Jor Bagh

New Delhi

110003

New Delhi, Dated 01st September, 2017

We are an apex Expor
Commerce

¥

part of ADVANTAGE HE.
platform tores ance strategic 'coo; t
the Healthcéré?a%d Tourism sectors with partneri
into Medical Tourism, which has shown tre; et

4. We will be happy to provide your Embass
space in our pavilion. We will be happ:
complimentary economy  return air tickets ;
meetings with participants can be held in this
on all the three days. Each invited delegate must conduct at least 50 meetings with
participating industry such as Indian H tals, clinics, medical device manufacturers and

officials. This interaction %shaﬂ g0 a ay in enabling affordable quality healthcare to

s

BA/6, NCHF Building, 3rd Floor, Siri Fort Institutional Area, August Kranti Marg, New Delhi 110049 (India)
Tel: +81 11 4104 6327-28-29, +91§ 114173 4632 | Web: www.servicesepc.org [Email: services.epc@gmail.com
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citizens of Georgia . It will also establishing new and strengthen existing commercial ties
between our two countries,
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Services Export Promotion Council

Setup bf? Ministry of Commerce & Industry, Govt. of India
Third Eloor NCHF Building, 6A/6, Siri Fort Institutional Area,

| Auvgust Kranti Mar » New Delhi - 110049

E-mail: fservices.egc@.gm ail.com, Website: www.servicesegc.org

Phone: +9] l1-4104632’7~28-293 +91 11-41734632

H

Name of the delegate (as per passport):

i
Designation and Company Name:

Contact Info. (Address, Landline No. and Mobile No.):

Nowination for Partici ation in SEPC MART at ADVANTAGE HEALTH CARE INDIA 2017

Passport no., date of issue, date of expiry (with Scanned copy of the passport

attached):

Visa number (If available);

Signature of the Delegate
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Service Sectors in India

Services Sector is playing role in the grawth of Indian economy and employment generation. Over the years, Services Exports has

constantly been giving trade surplus for India. In fact, WTO ranked India as 6thlargest exporter (3.3% of world exports) and 7th largest
importer (3.1% of the world imports), in commercial services trade. °

India's services sector has always served the country's economy well, accounting for about 57 per cent of the gross domestic product
(GDP). Among the world's top 15 countries in terms of GDP India ranked 10th in terms of overall GDP and 12th in terms of services

GDP in 2012, Service exports have recorded about eight folds increase in 12 years from US$ 20.76 billion to US$ 155.44 billion
{approx.)in2014-15.

Interms of FDI inflow, Indian services sector has attracted the highest amount of FDI equity inflows in the period April 2000-December
2014, amounting toabout US$ 41,755.46 million whichis about 18 per cent of the total foreign inflows.

How SEPC helps

Benefits of getting Registration Cum Members"ﬁ"ip Certificate (RCMC) from SEPG:
Ithelps indian service exporte markets farexportof services.

‘ nt Export Promotion Schemes/Foreign Trade Policy
fairs /buyers-seller meets at national and International level.



Mafitime*Transport
Related




Service Sectors

* Healthcare Services » Educational Services Marketing Services

Hotel &Tourism Services * Legal Services Accounting Servi
Advertising Services » Maritime Transport Related
» Consultancy Services * Printing & Publishing Services

Entertainment Services * Architectural Services

Overseas Enquiry
For any overseas enquiry, write us an email to services.epc@gmail.com or for more information, log on to www senvicesers
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Consultancy Services
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Ntroduction

The consulting profession in indiais quite young as comparedto most developed countries and is stll gaing through a growth phase. After Independencs, the
Government had focused on investment in care industrial sectors and on infrastructure development, The investment in these sectors attracted various
construction and engineering companies to explore: business apportunities and contribute their expertise in these sectors. Domain experts were required
who could use their skifland competence to design and build industries, dams, roads, buildings, etc.

Over the years, with growth'in economic and industrial development, the Indian consuiting industry also started expanding, not only in terms of size, but also
interms of service offerings.

The natura of consultancy services varies in its content and extent. The Reserve Bank of Indiahas classified management and engineering services under
‘Other Business Services* as per WTO classification. Since the origin of consultancy, firms have been characterized by functional areas such as engineering,
accounting, law, or banking. Cansulting organizations are: generally clagsified as management consultancy organizatians, engineering consultancy
organizations ‘and ‘Others' which include legal ‘gonsultancy organizations, socio-economic consultancy organizations and financial consultancy
organizations. Clients are broadly classified into different categories i.e. Government Institutions, funding agencies (Bilateral Agencies and Multifateral
Agencies), corporate clients and others fike Non Government organizations.




The rate of reward under SEIS would be based on netforeign exchange
earned. The reward issued as duty credit scrip, would no longer be with
actual- user condition and will no longer be restricted to usage for
specified types of goods but be freelyf transferable and usable for ail
types of goods and service tax debits on procurement of
services/goods. Debits would be eligible for CENVAT credit or
drawback.

The present rates of reward are 3% and 5%,

Market Development Assistaﬁse (MDA) & Market
Rccess Initiative (MAI) Schemes

These Schemes are administered by Ministry of Cormmerce & Industry for the
promotion of exports including services exports,

Market Development Scheme (MDA} : In.view of the prevailing macro-
economic situalion with emphasis on exports and to facifitate various
measures being undertaken to stimulate and diversify the country's export
trads, MDA Scheme is 1o support the under mentioned activities;

)
(i)

(i)

Assistexporters for export promotion activities abrpad

Assist Export Promotion Councils {EPGs) to undertake export
promotion activities for their product{s} and commodities

Assist approved organizations/trade bodies in undertaking exclusive

nonrecurting innovative activities connected with export promotion
efforts fortheir members

(v} Assist Fogus export promotion programmes in specific regions abroad

fike FOCU!  (LACK: Focus (Africa), Focus (CIS) and Focus (ASEAN + 2}
programmes,

(v} Residual essential activitie iaacsﬁd with marketing promotion
effortsabroad © o

Market Access Initiatives (MA): . |
Market Access Initiative (VA e is an Expart Promotion Scheme
envisaged 1o act as a catalyst
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*~ Export Promotion Capital Goods (EPCG) Scheme

The Export Promotion Capital Goods (EPCG) schemi was one of the several export-pramstion initiatives launched by the Gavernment of Ingia, The basic
purpose of the scheme was 1o allow exporters to import machinery and equipment at affordable prices so that they can produce quality goods and services to
enhance India's export competitiveness.

EPCG Scheme allows import of capital goods for preproduction, production and post-production at Zero customs duty. EPCG scheme covers manufacturer
exporters with or without supporting manufacturer(s}, marchant exporters tied to supporting manufacturer(sy and service providers.

Services Exports from India Scheme (SEIS)

*  Served from India Scheme (SFIS) has been replaced with Service Exports from India Stheme (SEIS). SEIS shall apply to * Service Provigers' located in
India'instead of ~Indian Service Providers'. Thus SEIS provides for rewards to all Service providers of nofified services, who are providing services from
India, regardless ofthe constitution or profile of the service provider,



Key Statistics

The 12 state-owned ports (Kolkata, Paradip, Visakhapatnam, Ennore,
Chennal, Tuticorin, Kochi, New Mangalore, Mormugag, Kandla, Mumbai and
Navi Mumbai} which look after about 58 per cent of India’s external trade by
volume shipped by sea, handled a carmbined 55550 MT of varigus
commodities such as crude o, petroleum products, iron ore, coal, container
cargo and fertilisers in 2013-14 ag compared to 545.79 MT the previous
year, repistering a growth of 1.78 per cent, according fo Indian Ports
Assaciation (IPA).

Kandia port, Gujarat was India's biggest-State:owned cargo handler by
volume for the $eventh yearin a row, handling 87 MT of cargo in 201314,
During the year, Ennore port, Tamil Nadu also posted robust volume growth of
around 55 percentat 22.12 MT as compared with 14,2 MT a year eardier, on
the backof strong coal shipments,

The indian ports sector received foreign dirget investment {FO1) worth US$
1,635.40 million between April 2000 and January 2014, according to the
Department of Industrial Policy and Promotion (CIPP}, Ministry of Commerce
and industry, X

Recent Developments

¢ Adani Port has emerged as the highest hidder to build a container
terminal atthe Ennore Port. While Adani will investUS$ 211.11 miflionto
build the terminal, Ennore Port will invast around US$ 33,25 million on
deepening the berth and providing rail connectivity.

*  Theproposed US$ 847 .88 millign international deepwater multipurpose
project at Vizhinjam, Thiruvananthapuram, has received five bids from
international and national companies for the global tender ficated
Vizhinjam International Seaport Ltd for the development and operation
ofthe port.

* Ennore Port Ltd (EPL), Chennai and Ford Indid Pyt Lid have signed an
agreement for export of Ford cars for a period of 10 years. The
agreement provides for various volume-based discounts on wharfage
by EPL ranging from 5-30 percent, to encourage more exports through
EPL,

*  Clocking the-fastest growth in cargo handling, Mundra Port, the flagship
port of Adani Ports and SEZ Ltd (APSEZ) has registerad 100 mition
metric tonnes (MMT) of cargo handling during 2013-14, the highest by
any commercial portin India. The port fras the capacity to handle over
208 MT of cargo per annum.

Government Initiatives

The Government of India has allowed 100 per cent FDI under the automatic
route for port development projects. A 10-year tax haliday Has been given to
enterprises engaged in the business of developing, maintaining and operating
ports, inland waterways and inland ports,

Twenty-three projects aut of the targeted 30 projects for 2013-14 involving a
total capacity addition of 116 MT were awarded up to mid-February,
according o creditrating agency ICRA.

R

The. Cabinet Committes on Economic Affairs (CCEA) has approved five
projects involving an investment of over US$ 2.93 billion to increase the
capacity of major ports. Of the five projects approved, four are container
terminals and oneis a mulfi-purpose cargo berth projectin Mumbai port,

The Marﬂiﬁme‘i&‘geadazm 0-2020 is an initiative of the Ministry of Shipping
o outline the framework forthe,development of the port sector, The agenda
also suggests improve the operating efficiency

1o Jrowing x‘nggorts {crude,
i spill-offdemand
ataste

target capacity of over 3,130 MT
participation. More than 50 p
atnon-major ports.




Maritime Transport Related
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~Ntroduction

The ports-and shipping industry plays-a pivotal role in sustaining growth in trade and commerce and the overall development of the Indian sconomy. India
currently ranks 16th among the maritime countries, having a long coastling of about 7.517 klometres (km) with 13 major ports {12 government and one
Gorporate) and about 200 non-major ports currently operating on the western and eastern coasts of the country. These ports serve as the gateways to India's
international trade by sea, handling over 90 per cent offoreigntrade,

During Apri-December 2013, indian major ports handled 413.01 million tonnes {MT) of cargo as compared to 405.28 MT overthe corresponding period in
2012, registering. a growth of 1.91 per cent. The state governments have realized the strong growth potential and the increasing need for robust port
Infrastructure, and have consequently provided sops and afavorable investment climate which are altracting investments from private playersinto the sector,

The capacity of ports inIndia by theend of the 12th Five Year Planis fargeted toincrease to 2,493.10 milliontonnes per annum (MTPA} as compared to 1,245.30
MTPA attheend ofthes 11th Five Year Plan,



Further, according to the report *40 million by 2020: Prepating for a new
paradigm in Indian Higher Education’ released by Ernst & Young, the higher
education sectorin indiais expected to witness a growth of 18 percent CAGR
till 2020. At present, the sector witnesses spends of more than US$ 7.68
billion, whichis estimated o grow over US$.38.69billionin 10 years,

Investments

The education sector in India is considered as one of the major areas for
investments as the sector is going through a strong phase of revolution,
according to a report 'Emerging Opportunities for Private and Foreign
Participants in Higher Education? by PricewaterhouseCoopers {PwC).

The sector has attracted foreign direct investments (FDI) worth US$ 788.43
million during April 2000 to September 2013, according to the data released
by the Department of Industrial Policy and Promiotion (OIPP).

FDI Inflow

The education sector has attracted foreign direct investments {FDI) worth
US$ 552.08 million during April 2000 to March 2013, according to the data
released by the Department of Industrial Policy and Promotion (DIPP).

Government Initiatives

Government support for the sector has also seen a boost, with substantial
reforms and increased financial outlays being announced and implemented,
These reforms almvat not only strengthening the sector but facilitating planned
expansion ofthe sector,

The following are some of the major initiatives taken by the government for
educatiunsectpr:
» The Govergr‘x;t ntof India and the Government of the United States us)
have identified eigt 4\{0i§t, rojects worth US$ 250,000 each inthe education
sector, _ ,
« The Departmerit/ Space/ Indian 8p ﬂs‘;é’éérchﬂrganisation (I8RD)
has established an qhﬁéwéﬁlfsﬁ /i h the g&ra&uate Aerospace
Laboratories of the Ciﬁiia;qiéffnsﬁtu ofTechnol g:;léﬁfam‘i\a, USA.
. UndermeUnionBu{}ggjﬁﬁfﬁ?%a e G fgem‘ufgndiaéﬂacaged:
- USS452bilonto SarvaShikshaAthivaan (S8)
- "f%’i aﬂ-égs%)ufce Development, ar

period




ealthcare Services
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Medical tourism also referred as medical travel, health tourism or global healthcare is 3 termused to describe the rapidly-growing practice of traveling across

international borders to seek healthcars services. Health Tourism includes segments suchas multi-specialty hospitals, ayurveda, holistic medicine cantres and
health spas; adventure tourismiand ecotourismproviders.

Medicaltoorismisa booming phenomenon in countries ke India. Medical tourists chaose India astheirfavorable destination because of the key opportunities in
Indian heatthcare sectorinthe form of efficientinfrastructure andtechnology.

Majority of these tourists came to Indian shores seeking liver transplant, heart surgeries like bypass or pacemaker, bone marrow transplant, hip replacement,
knee replacement, eye surgeries, efc. Indian expertise In conducting these surgeries with most advanced technology is at par of sometimes even beyond
comparison with ts American or European counterparts,

Medical tourists vistiing indla are anficipated to touch 3,200,000 by 2015 and medicaltourism s expected to grow atan annual rate o 30 percenttill 2015,

India's decision to offervisa-on-arrival to citizens of 180 countries will be 4 boom for the medical tourism industry in the country, as per Mr Ajay Bisaria, Joint
Secretary ot the FurasiaDivision of the Indian External Affairs Ministry.




Apollo Health City, Hyderabad has been bestowad the prestigions
‘International Medical Tourism Award' for excellense in customer service, by
the reputed Infernational Medical Travel Journal, UK, at a ceremony at JW
MarriottHotetin Dubai on March 1 2,2014,

Health tourism is gaining momentum in India, The heatth tourism industry in
India coutd become a USS 5 billion business by 2015, as per a McKinsey
study.

Market Size

Medical Tourism sector expacted to experience annual growth rate of
20-25%, making it a US$ 1575.4 Million industry by 2015, Strang Presence
of Private Sector accounts for more than B0% of market.

Foreign tourist arrivals {FTA) during the Morth of August 2013 stood at 0,474
Milltion as comparedto FTAs of 0.446 Mittion during August 2012

Indian heaithcare industry (Hospitals, medical infrastructure, medical
devices, clinical trials, outsourcing telsmeditine, health insurance gfc.) is
expected to reach US$ 160 billion by 2617, as per Frost & Sullivan. Health
tourisrm industry inIndix could become a US$ & billion business by 2015,

Latest update : March, 2014

Per-Capita Expenditure

Per capita healthcare expenditure increased ata CAGR of 10.3 per cent during
2008-11,

2013€ § $88.7Bn
2012¢ BN . : S61.48n
2011 § $57.98n

2010
2008
2608

1 $53.2Bn
$44.38n
¥ $43.18n

investments

Private sector's share in hospitals and hospital beds is estimated at 74 per cent
and 40 percent, respectively,

B8 Government hospital
28 Top tier
B Mid tier

%/ 9 Nursing home

FDlinflow- .
The hospital anti iégridsm:g centre in India received foreign direct
investment (FDI) worth US§ 2 057.29million, while drugs & pharmaceutical
and medical & ‘surgical appliances industry, registered FOI worth USS
11,391.08 million and USS 700 a1 1y ; respsctively during April 2000 to

ided by Department of Industria

Palicy and Promotion (DiPP

The Road Ahead

Ina recert development, Govern
milfion in the 12th Five Year Plan (2012-
African countries, Middle Eastand Bari
The country has also becofne one
diagnostic services with tremendou
diagnostic facilities, thus catering |




SEPc ~ Jourism & Hospitality Services

SERVICES EXPORT PROMOTION COUNGIL

communities. In 2013, the travel andtourism industry contributed US$ 36 billion gr 2 percentto the country's gross domestic product (GDP), Thisis expectedto
fiseto US$72,17 bitlion in.2024.

The tourism industry in india s thriving due to an'increase in foreigntourist arrivals (FTA) and a greater number of Indians traveling to domestic destinations than
before. The revenue from domestic tourism is likely to grow by 8.2 per centin 2014 as compared to 5.1 per centa yaar ago, aceording to the World Travel and
Tourism Council (WTTC}). Hotels are also an extremely Important component ofHourism Industry. The lndian hospitality sectorhas been growing at a cumulative

Heritage Tourism

Indiajs a synonym of diversity and Possesses the rich herifage. The perfect amalgam of refigions, customs, languages and traditions is reflected in the thriving
heritage of the nation. The countryls a treasury of art, philosaphy, architacture, classic dances, flora, fauna, music and much mora. The heritage sites of one of



the oldest civilizations make it a must visit place for avid travelers. The culture,
encompassing of music, art, dance, festivals, customs, languages and
cuisines, is the best way to understand the incredible heritage of the country.
To getclose to this amazing heritage, you should tour the heritage sites that
will leave you with the images and the experiences that you will embelfish
throughout yourlife.

Market Size

India’s fravel and tourism Industry is expected to grow by about 7.3 per centin
2014, according to WTTC. The total market size of tourism and hospitality
industry in India stood at USg 117.7 billion and is anticipated fo touch US$
418:9billion by 2022,

FTAs during the period January-March 2014 stood at 2.12 Million as
compared to FTAS of 2.02 Million during the Garresponding period of 2013,
registering a growth of 4.9 per cent. FTAs during March 2014 were 0.66
Mitlion as compared-to 0.64 Million during March 2013, a growth of 4.5 per
cent.

Foreign exchange eamings (FEE) during January-March 2014 stood at uss
5.44 billior as compared to FEES of US$5.02 biltion during the corresponding

period of 2013, registering a growth of 8.4 per cent. FEEs during March 2014
were US$ 1.70 billion.

Latest update : April, 2014

Growth

The sector's total contribution to 6DPincreased to US$ 115.5 bilfionin 2012 from
US$88.1bilionin 2007 and s expected to reach US$ 136.3 billion in 2013,

2013E $136.38n
2012 8 $115.58n
2011 2 $104.78n

2010 $102.7Bn

2009 Naaonm $88.58n

2008 2 $81.68n

2007 2 $88.18Bn

Revenues

Foreign visitor revenues reached US$ 18.2 billion in 2012 and s projected to total
US$34.4hillion by 2023

B Domestic spending

Foreign visitor spending

Government Initiatives

The Government of india has atlowed 100 per cent FI under automatic route
in the-hote! and tourism Sector, -according to the consolidated FDj Falicy,
released by DIPP Aimed at iberalizing the visa regime and putting India high
onthe touristm map, the government is also looking at introducing electronic
visa facility fater this year, aceording toa Tourism Ministry official.

The Ministry of Tourism has launched a Campaign Clean India to sensitize a
sections of society on the importance.of eleantiness and hygiene in public
places, particularly monuments and tourist destinations. The campaignis a
blend of persuasion, education, training, demonstration and sensitization of
all sections ofthe society.

The Ministry of Tourism has been making efforts to develop quality fourism
Infrastructure at tourist destinations and circuits. # has sanclioned uss
678.54 million for a total numbar of 1 1226 tourism projects, which includes
projects related to Product/infrastructure Development for Dsstination and
Circuits (PIDDC), Human Resource Development (HRD), Fairs and Festivals,
and Adventure and Rural Tourism forinfrastructure augmentation,

The Ministry of Tourism has a Rural Tourism Scheme with the main objective
of showeasing rural life, art, culturs and heritage in villages, which have cora
compstence in art and craft, handloom, textiles, natural environment, aic.
Under this sc “‘rﬁé;i@enual Financial Assistance {GFA) up to US$ 82,937 for
infrastructure developn d.up to US$ 33,174 for capacity building is
provided to Stata Unitin Territory Administrations for each
identified site by th :

The domestic hospitality Se

added in five years (2013
consultancy, Cushman & Wak
in total hotel inventory in Inds ‘
expected to contribu 0]
supply during the pé
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The Indian Media and Entertainment (M&E) Industry is one of the most vibrant indu
Indian economy. The sectoris expectedto grow ata compound annual growthrate
is projected to become US$ 20,51 billion industry, The industry grows seemi
awareness on several issues that impactthe masses.

Market Size

Indian animation industry (AGV) has grown at brisk pace from US$ 177 million in 2005 1o US$ 961 millionin 2013. Exports from AGY from
India valued atabout US$ 500 million. The animation industry inindia can be divided into the following key segments:
+ Animationentertainment - 20%

«  Custom content development and multimedia/web design — largest segment - 64% - where animation is used for education,
training and simuiation purposes and also the console gaming market
v VRX~16%

stries in the world and has a significant impact on the
(CAGR) of 14.2 per cent over 20131 8, by which time it
ngly with each passing day and plays a critical role in creating



Huge potential for animation & gaming industry is created by: rising
no of TV channels, accessibility to internet, proiiferation of mobile
devices. Indian players are primarily involved in labour-intensive
production & post-production activities. India has around 300
animation companies, employing about 12,000 people.

The Indian M&E industry is projected to ¢row 11.8 per cent to clock
revenues worth US$ 16 biflion in 2013, according to an industry
report. While conventional media such as television (TV), print and
radio continue to be dominant segments, animation, visual effects,
films and music are also posting strong progress owing to content
and the benefits of digitization. The Indian media and entertainment
(M&E) industry has massive reach. The industry is largely driven by
increased digitization, growth of regional media, robust film industry
and emergence of new media for content defivery.

FDI Inflow

The AV marketin India is projected to enjoy a CAGR of 25 per cent and
reach US$ 5.1 billion by 2018, driven by expenditures in sectors such
as education, infrastructure and corporate information technology, By
2015, India could become the third largest AV market in the
Asia-Pacific region.

The marquee transactions during 2011 included Walt Disney
Company's acquisition of an additional 41 per cerit stake at a valus
estimated to be over $300 million in UTV Software {which togk its
shareholding inUTV1to approximately 90 per cent), Providence Equity
Partners' PE investment in UFQ Moviez india ($58 million), and HSBC
PE's investment in Avitel Post Studioz (860 miftion). FDI in teleport

hubs, direct-to-home, cable networks, and mutti-system netwarks is
proposed to be raised to 74 per cent from the present 49 per cent it
they undertake to upgrade and digitize their systems with
addressability,

Government Initiatives

Indian Government intends to glorify and magnify the heritage of
Indian films and protriote the country as a Film Tourism Destination.
With a view 16 s fate the same, a composite delegation from
the Ministry of Information and Broadcasting (1&8) and Ministry of
‘ - Indla (GO participated in Cannes

Tourism {MOT), & : )
Film Festival 2013 s the GOLwants to promote

Fl Goa, European Film
synergy bei%}mn‘ the

tourism and film indus‘gges
partnerships betweenthe

television, radio, f
informing and" app
participation in such'eH




PROJECT EXPORT CONTRACTS SECURED DURING 2012-13 (~Billion)

West Asia
South Asia
15.94 Sub-Saharan Africa
Europe

North Africa

Americas

52.75 I South East Asia, Far East & Pacific

Total; T242.55 Billion

Market Size

Consulting Services hastoday emerged as one of the main business areas in India. The Indian Management Consulting Markets stillin its nascent stages. The
key factors defining the market are high growth and large entry of players. The Indian Consulting market is predominately driven by Technical Cansulting
contributing to-about 2/3rd of total consutting maxket,. while Management Consulting contribirtes about 1/3rd of total consulting market, Technical consulting in
India i.e. mainly engineefing consulting is strongerthan Management Consulting intarms of number of players, consulting capabilities, size of consulting firms,
elc. whereas Indian Management Consulting marketis mainfy dominated by large multinational consuling firms.

Due to the nature of the industry, getting accurate estimates of its size is difficult. Interms of revenue, it is still very small compared to giobal consulting market.
In 2006-07, the revenue size of Indian Consulting industry stood at US$ 4.41 billion, which comprised US$ 2.91 billion share in the engineering consulting
marketand US$1.5 billion share in the fnanagement consufting market. In 2010-11, the revenue size of Indiari consulting industry on a conservative basis has
been estimated at around 8.24 billion USS, Hawever, the growth rates of the industry have been extremely promising over the last few years and the projected
revenue is expected o increase to 9.89 billion US$ by2011-12ata GAGR of 20%.

Strengths and Challenges :
The major strengths of indian consulting organizations include professional competence, low cost capabilities, high adaptability and quick
iearning capability of Indian consultants.
Though in terms of capabilities, clients find Indian Consuttants to be at par with International Consultan
facing challenges which has hindered the export growth of Consulting Services. Some of these weaknaes
+ Shortage of experienced consulting professionals:in Managerment Consulting

|
« Lack of consistent learning and development opportunities for professionals particularly with regard 4
area

= Limited focal presence of Indian CGonsulting Companies in overseas countries

* Lack of International experience for Indian Consultants on Consulting assignments
* Lack of market intelligence on consulting opportunities abroad

* Low equity base

« Low level of R&D

* Lack of brand image of Indian Management Consulting Professionals and firms

= Lack of Largs size Indian Consulting firms in Managament Consutting.

The Road Ahead

In the past decade, India has emerged as one of the fastest growing consulting marke
FDI restrictions, entry of new Dlayers in the Intian market, high growth in key sectors
destination. This has resulted in a paradigm shift in client acceptability of consultants and |
fransformation of conventional consulting inta high impact consutting.




Education Services

SERVICES EXPORT PROMOTION COUNGIL

A progressive higher education sector plays a predominant role in econormic growth and development of a nation, India, being one of the largest networks of
higher education systemin the world, comprises about 700 universities and over 35,000 colleges, offering education and training facilities in aimost all aspects
of human creativity and intellectual endeavor. The country has an annual enrolment of over 25 million students (including anroiment under open and distance
learning system),

India ctaimed 10 of the fop 100 places in Times Higher Education's BRICS & Emerging Economies Rankings 2014—the worigs first ranking of universities in
Brazil, Russia, India, China and South Africa, aswelfas17 other emerging economies,

Market Size

The private education sector is estimated to reach US$ 115 bilfion by 2018, aceording to consulting firm Technopak. Technopak sees enroliments in
Kindergarten-12thgrade (K-12) growing to 351 milfion, requiring an additional 34 million seats by2018.

According to 2 report Education in India: Securing the demographic dividend, published by Grant Thornton, the primary and secondary education, or K-12
sectoris expected to reach US$ 50 billion in 2015 from US$24.5billion in 2008, growing atan estimated compound annual growth rate (CAGR) of 14 per cent,



